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Connecting Scotland – how Scottish organisations engage internationally 

Forth Valley College 

College International Activity 

With a strategic position on Scotland’s landscape, Forth Valley has areas of natural 
and historic beauty, with thriving industries in which the college plays a pivotal role.  
Working alongside stakeholders including councils, government agencies and 
schools, to global employers, universities and awarding bodies, the college is both 
well positioned, and committed, to delivering the highest quality of learning to make 
positive contributions to the local and national economy, including the many 
supporting industries such as Hospitality, Tourism, Manufacturing and Oil & Gas.  
 
For the last four years Forth Valley College has remained relatively inactive in 
internationally related activities.  This has enabled a comprehensive focus on 
maximising outcomes at a local and national level for our learners, employers and 
partners.  Positively, this has resulted in FVC becoming a leading college in 
Scotland, recognised for delivering the highest performance indicator levels in both 
further and higher education for Engineering and helping achieve our most recent 
accolade, the prestigious Association of Colleges (AoC) Beacon Award for 
Innovation in Further Education.  
 
Furthermore, a full international review and opportunity analysis of the potential 
benefits for Forth Valley College has been carried out and we are now fully 
committed to embrace internationalisation across the college.  We recently 
appointed our International Development Manager to lead our new international 
office and manage the college’s international activities and delivery of a newly 
developed international strategy.   
 
Building on local and national success, we will develop internationalisation across 
the college –adding value to the curriculum and wider college environment whilst 
enhancing our position as the business and partner of choice on an international 
scale.  
 
The aim of our strategy is to provide a clear direction and focus for all international 
activities towards 2018, focusing on four key strategic objectives including:  
 

 Business Engagement 

 Strategic Partnerships 

 Student Recruitment 

 Staff and Student Mobility. 
 

By engaging in well planned and executed activities, it is expected the college will 
yield benefit and opportunity, ensuring: 
 
i) Staff and students experience a culturally diverse learning and social 

environment  
ii) Increased student competitiveness and employability  

http://www.aoc.co.uk/beacon
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iii) Student and staff experience enhanced with increased mobility and partnership 
opportunities  

iv) A strengthened international reputation and increased brand profile across 
industry and education (see Annex 1) 

v) Additional income from commercial international activity 
vi) The creation of a credible international network and partnerships both in 

Scotland and abroad 
vii) Increased opportunity for staff and student international exchange.  
 
Although many of the benefits are clear, the risks of international engagement are in 
some cases unknown; with that said, there are some clear barriers which we will 
need to consider including the capacity to deliver and this area may stimulate the 
need for innovative cross college collaborations in Scotland to maximise the 
commercial opportunities available in international markets.   
 
Key Issues and current thinking: 
 

 Competition of other colleges/universities/private sector. 

 Overseas regulations (market dependant e.g. China).  

 Limited college international resource.  

 Changing immigration and visa policy. 

 Capacity to deliver (in-country and on campus). 

 Lack of student accommodation. 

 Country stability and civil unrest. 

 Risk of saturation attached to international recruitment. 

 Scotland Colleges – International Profile for FE/TVET. 

Andrew Campbell 
International Development Manager 
 
May 2015 
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