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LOCAL GOVERNMENT AND COMMUNITIES COMMITTEE  

CALL FOR VIEWS ON THE NON-DOMESTIC RATES (SCOTLAND) BILL 

SUBMISSION FROM MUSIC VENUE TRUST 

1. About Music Venue Trust

Music Venue Trust is a registered charity which acts to protect, secure and improve 
Grassroots Music Venues (GMVs) in the UK. 

Music Venue Trust is the representative body of the Music Venues Alliance, a network 
of over 500 GMVs in the UK. It currently has 47 GMV members in Scotland (See Annex 
A). 

2. Grassroots Music Venues in 2019

A. A nationally and internationally accepted definition of a Grassroots Music Venue
(GMV) has been established by Music Venue Trust. This definition is now in wide
usage, including by UK Parliament, Scottish Parliament, DCMs, Arts Council
England.

B. GMVs exhibit a specific set of social, cultural and economic attributes which are of
special importance to communities, artists, audiences, and to the wider music
industry. This sector has played a vital research and nurturing role in the
development of the careers of a succession of Scottish musicians, from The Cas
Rock (Idlewild, Edinburgh), 13th Note (Franz Ferdinand, Glasgow), Nice’n’Sleazy
(Mogwai, Arab Strap, Glasgow), Sneaky Pete’s (Young Fathers), Mars Bar (Altered
Images, Glasgow), Ellington Arms (Eddie Reader, Irvine), Daddy Warbuck’s
(Primal Scream, BMX Bandits, Glasgow), King Tut’s (KT Tunstall, Glasgow). All
three of the UK’s highest grossing live music attractions in 2017 (Adele, Ed
Sheeran, Coldplay) commenced their careers with extensive touring in this circuit.

C. GMVs constitute a network with comprehensive geographical presence and with a
reach that extends into communities which are otherwise not engaging with culture.

"The original 13th Note in Glassford Street, Glasgow, was of huge importance 

when we got together as a band in 1994. We were going along weekly to hear 

Radio Scotland presenters Peter Easton, John Cavanagh and Mark Percival 

DJ, and also watch a load of new bands that were being put on by Alex 

Kapranos and RM Hubbert at the time. There were loads of musicians there, 

all chatting about up-and-coming albums and tours, and there was a real sense 

of excitement that there was something to build on. The DIY scene was alive 

and well, and the idea of starting Chemikal Underground came out of all of that 
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activity as there were so many great bands around."  - Emma Pollock, The 
Delgados & Chemikal Underground 

 

D. During the last twenty years, this sector has declined substantially across the UK. 
 

i. 144 Grassroots Music Venues were trading in London in 2007 
ii. Only 94 GMVs were trading in London in 2016, a reduction in the number 

of trading spaces of 34.7%  
iii. Iconic spaces across the UK closed during this period, including Electric 

Circus (Edinburgh), Studio 24 (Edinburgh), The Arches (Glasgow), The 
Picture House (Edinburgh), Citrus Club (Edinburgh), The Captain’s Rest 
(Glasgow), Barfly (Glasgow), The Marquee (London), The Point 
(Cardiff), TJs (Newport), Roadhouse (Manchester), Boardwalk 
(Sheffield), The Crypt (Hastings), The Croft (Bristol)  

iv. Every major town and city saw a decline in the number of trading venues 
v. Of the 25 venues that launched the live career of Oasis in 1993, only 11 

remain open.  
  

E. Alongside closures, these venues also experienced: 
  

i. Significantly reduced audience attendances; GMVs operate at 
significantly reduced capacity, with an average attendance of 160.5, only 
51% 

ii. Reduced opportunities for artists to perform; GMVs are open for live 
music 3.89 times per week, only 55% of the time 

iii. Rapidly deteriorating infrastructure that is inadequate to support the 
delivery of artistic excellence.  

  
F. As a result of the decline, entry prices have stagnated, resulting in: 

  
i. reduced earnings potential for artists 
ii. a downward spiral of under investment 

 
3. The Impact of Business/Non-=Domestic Rates on GMVs 

  

A. Changes in business rates are impacting the ability of grassroots music venues to 
operate with confidence and certainty.  

 
B. Research by UK Music found that as a result of the 2017 non-domestic rates 

revaluation, Music Venues Alliance Grassroots Venue members in Scotland has 
experienced an average increase in non-domestic rates of £8,918, an increase of 
27%  
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C. Rateable values have also increased for grassroots music venues during this 
period with MVA members facing an average rateable value increase of £12,000 
(26%).  

 
D. The 2017 revaluation of rateable values led many venues to close due to an 

inability to manage the significant rise in business rates. 
 
E. Following the 2017 valuation the average non-domestic rate paid by Music Venue 

Alliance members in Scotland is £28,687.25 compared to £19,769.45 in 2010.  
 
F. The average rateable value at present is £56,545 compared to £44,545 before the 

2017 revaluation.  
 
G. The cost of delivering live music events in 2018 rose from 126% of ticket income 

to 130% of ticket income. This is directly attributable to business rates increases. 
 
4. Recommendations - Specific Non-Domestic Rate Relief for Grassroots Music 

Venues 

 
A. Immediate steps are required to combat the impact of non-domestic rate increases 

on the Grassroots Music Venue sector.  
 
B. Transitional relief has been introduced to mitigate the impact of the 2017 Rate 

Review, such as the retail high street discount introduced by the Chancellor of the 
Exchequer in the 2018 autumn statement. Currently the relief has been introduced 
to serve the hospitality sector and includes pubs and nightclubs where music takes 
places but not specifically grassroots music venues.  

 
C. As a minimum measure, to ensure that this existing relief reaches GMVs, the Local 

Government and Communities Committee should consider the creation of a 
specific grassroots music venue category and issue guidance to local authorities 
that stipulates that GMVs should enjoy this relief.   

 
D. A more robust response to tackle the crisis caused by the 2017 Review would be 

the creation of a similar relief of one third specifically targeted at Grassroots Music 
Venues 

 
E. Both measures would ensure the continued presence in communities of GMVs and 

sustain their role in developing the talent pipeline. 
  
  

3



  LGC/S5/19/NDR/158 

ANNEX A: Scottish Music Venues Alliance Members 

 

VENUE TOWN/CITY 
Assembly (The) Aberdeen 
Krakatoa Aberdeen 
Lemon Tree (The) Aberdeen 
Fury's Ayr 
Bar 15 Dundee 
Church Dundee 
PJ Molloys Dunfermline 
Bongo Club (The) Edinburgh 
Henry's Cellar Bar Edinburgh 
La Belle Angele  Edinburgh 
Leith Depot Edinburgh 
Mash House (The) Edinburgh 
Potterrow Edinburgh 
Queens Hall (The) Edinburgh 
Scottish Storytelling Centre Edinburgh 
Sneaky Pete's Edinburgh 
Stramash Edinburgh 
Subway Cowgate Edinburgh 
Summerhall Edinburgh 
Voodoo Rooms (The) Edinburgh 
Whistlebinkies Edinburgh 
Warehouse Falkirk 
Galashiels Volunteer Hall Galashiels 
Glad Cafe CIC (The) Glasgow 
Audio Glasgow 
Blue Arrow Jazz Club Glasgow 
Broadcast Glasgow 
Drygate Glasgow 
Hug and Pint (The) Glasgow 
Ivory Blacks Glasgow 
King Tuts Wah Wah Hut Glasgow 
Nice N Sleazy Glasgow 
Oran Mor Glasgow 
Saint Luke's  Glasgow 
Sub Club Glasgow 
SWG3 Glasgow 
Hawick Town Hall Hawick 
Tooth & Claw (The) Inverness 
Kelso Tait Hall Kelso 
Backstage Kinross 
Sound Archive (The) Orkney Islands 
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Bungalow Bar (The) Paisley 
Old Swan Inn Paisley 
Paisley Arts Centre Paisley 
Inchyra Arts Club Perth 
Mac Arts Scottish Borders 
Selkirk Victoria Halls Selkirk 
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